Promotional Competition Rules for the TFG #PicandWin Competition:
This promotional competition is organised by Foschini Retail Group (Pty) Ltd (registration
number 1988/007302/07) a subsidiary of The Foschini Group Limited (“TFG”).
1. In these rules, “Promoter” means a person who directly or indirectly promotes,
sponsors, organises or conducts the promotional competition, or for whose benefit the
promotional competition is promoted, sponsored, organised or conducted, which
includes TFG. No director, member, partner, employee, agent of, or consultant to the
Promoter or any other person who directly or indirectly controls or is controlled by the
Promoter, their advertising agencies, or their spouses, life partners, parents, children,
brothers, sisters, business partners or associates, may enter this promotional
competition.
2. The competition may be entered by posting an image of any single item that is for sale
at any participating TFG stores on one of the following social network platforms:
a. Any TFG store Facebook page, or
b. @TFG_PicandWin Twitter handle accessible at “@TFG_PicandWin”.
3. Entrants must post all of the following information in order to enter:
a. A photograph of the desired item, taken by them in the store;
b. the name of the store where the photo was taken;
c. the price of the item; and
d. the hashtag #PicandWin.
e. The price of the posted item may not be more than R20 000.00 (Twenty
thousand rand) (or 20 000 Namibian Dollars, where relevant).
4. There will be a total of 60 (Sixty) winners, who will each receive a voucher or gift card
for the full value of the photographed item, subject to point 6 below. Vouchers must be
redeemed in store by 25 December 2014.
5. Winners will be randomly selected over the competition period.
6. There may be more than one winner drawn per day, in which event a maximum of one
prize up to the amount of R20 000.00 (Twenty thousand rand, or 20 000 Namibian
dollars, where relevant) will be awarded for that day, and the maximum amount of the

second or further entry selected to win will be R1 000.00 (One thousand rand or 1 000
Namibian dollars, where relevant).
7. There will also be 180 (One hundred and eighty) winners of a R50 (fifty rand) TFG
voucher.
8. Participating TFG stores are: @home, @homelivingspace, American Swiss, Charles &
Keith, DonnaClaire, Duesouth, Exact, Fabiani, Fashion Express, Foschini, G-Star, Hi,
Markham, Mat & May, Sportscene, Sterns, and Totalsports.
9. Entries on Facebook need to tag the above-mentioned TFG store.
10. This competition will continue for 6 weeks, commencing on 7 November 2014 and
ending on 12 December 2014.
11. In order to participate in this competition, an entrant must be:
a. 18 (Eighteen) years of age or older;
b. a citizen or permanent resident of South Africa or Namibia; and
c. have a valid Facebook or Twitter account.
12. TFG will comment on the winning posts / tweets, and the winner will be required to
inbox the relevant Facebook page or competition twitter handle with their contact
details, to enable TFG to deliver their prizes to them. If winners do not contact TFG as
stipulated above within 7 days after being notified that they have won, their prize will be
forfeited and a new winner will be re-drawn.
13. The winner’s name and/or photo will be published on the relevant Facebook pages or
twitter handle. The winner will be given the opportunity to agree or not to agree to the
publication of their image.
14. By entering the competition you agree and understand that you may win a prize and
that there is no guarantee that you will win a prize.
15. By entering the competition entrants confirm that the photographs entered are their
own and they own all publishing rights to them.
16. Prizes are not transferable, may not be deferred or exchangeable for cash or
otherwise.
17. Entrants may only enter a particular item once per day, and are only eligible to win one
prize during the duration of the competition.
18. Winners will be required to provide their personal details to the organisers, including
telephone numbers, ID numbers, email and physical address for legal purposes.

19. An adjustment of the entrant’s privacy settings on the relevant Social Network to
“public” may be required so as to ensure that the organisers have access to the entry
post or tweet, as the case may be.
20. Any deviation from the rules and/or attempt to manipulate the outcome of the prize will
result in disqualification.
21. TFG reserves the right not to award a prize in any situation where it would be unlawful
to do so.
22. By entering and participating in the competition, you agree that the organisers may
collect and process your personal information for purposes of this competition.
23. The decision of the competition conductor as to the winners is final and there will be no
correspondence.
24. By accepting a prize or by entering this competition, you hereby indemnify TFG, it’s
directors, agents, employees and the promoters / sponsors against any damages of
any nature whatsoever that anyone may suffer as a result of the prize/s and/or this
competition, including consequential damages and economic loss.
25. Failure to comply with these rules or the terms of acceptance of a prize by a winner will
be deemed to be a rejection of the prize and the winner will then be disqualified from
receiving the prize.
26. Should the law or any authority terminate this promotional competition, no notice of
termination shall be required. In such event, all participants waive any rights and
acknowledge that they shall have no claim, of any nature whatsoever against TFG, its
directors, agents or employees as a result of the termination. Further, TFG reserves
the right to vary, postpone, suspend or cancel the competition and any prizes which
have not yet been drawn, or any aspect thereof, without notice at any time and for any
reason whatsoever that TFG deems is reasonable at the time.
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